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RULE OF LAW
EDUCATION CENTRE

we educate Australians

about the rule of law
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All people should be ruled by just Laws subject to the
following principles:

The law s Presumption of
krowwn and innocence
accessible

The law and Open,
its administration independent
Is subject to r and impartial
open and free judiciary
criticism ..,fp

People can onby No retrospective
be punished

in accordance IS a bDVE Iawsnmld be
with the law thE‘ |aW
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Laws are made
Iinan open and
transparent
way by the
people
Covernment
agencies to
behave as
model litigants

Fair and
prompt trials

The rule of law must be supported by informed and active citizens




RULE OF LAW
EDUCATION CENTRE

e Principles of the rule
of law are our focus

e Guide what we do

e Membership in support
of our submissions




"...let us remember that
justice 1s served In the
courtroom, not 1n the
medlia or at the hands

of individuals."

RICHARD BRODHEAD




Article 14
ICCPR
Fair and public
hearing,
presumption of
innocence

Article 19
UDHR
Freedom of
opinion and
expression

Article 17
ICCPR
Unlawful
attacks on
honour and
reputation

Article 19
ICCPR
Freedom of
opinion and
expression




Podcasts
Scrutiny and

< L Investigations
Accountability of ““' Reporting
Courts,
/ Parliament and
Judiciary
Public

o *a,,, Vehicle for free speech
Opinion Supports democracy
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Publicity ,... Enhance faith in justice

system Compliance
Open Justice Encourages integrity Accessibility
Responsiveness
Meeting
Transparency community
needs
official fi;tf:tm" of
- s ’0,’ Create transparency in Just Outcomes
* decision making
Facilitates two way
Social communication
Media
Potential for adverse
Encourages blici iral
- o Lannrtt publicity on a vira
integrity in PTLL scale

decision
making
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PUbllClty gronnmnnuRs Newsworthiness
Volume of reports

— Presumption o innen Profit motivation

of guilt Focus on sales

Trial by y Conflict between public
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Presumption media 0“ interest a.nd saltles and the Compliance
- presumption of innocence Fairness
o Permapenf:y of Protection of
Innocence publication rights
Rule of law
Just
Trial by Outcomes
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/ media ’0.. Court of ?ublic opinion
g ‘e, Jury influence
Social * Public perception
Media Permanency of

publication
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information exposure



Podcasts or
investiagtions and
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/ justice

Trial by The 'ideal victim’

/ media "Tawng,, DelayS to proceedings

Trial by judge alone

Pre- . Jury.
\ . Public confidence
In- B e Post-sentencing
Post-trial considerations

Fair and reporting Fairness

Protection of
Prompt rights
Rule of law
Trials Resource
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efficiency
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- process
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Give voice to less known

issues
Advocate for Create pressure thorough
change or yeune®® publicity
action
Vehicle for Participation in democratic
————————— public ===s process
feedback Conduit for public opinion

Creation of
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. o Profit motivation
perception ) )
Undermine public
Open and confidence unnecessarily
Fairness
Free Protection of
. rights
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C”thlsm media, private individual, Rule of léw ,
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¢ ‘.‘ Ownership
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Media feedback Reach
\ Advocate
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e Educate
e Inform
e Interpret

/

The Law is
Known and
Accessible

Creates

/ knowledge *e,
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and access 04
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Social
Media

Create knowledge
Conduit - interpret legal
information into everyday

language

Public confidence

o Enable compliance

Increase
engagement

and

accessibility

Fairness
Accessibility
Enforceability

Compliance
Rule of law
Just outcomes

Target affected
networks

Quick dissemination

Enables compliance

Risks of misinformation

esmmmE Unreliable content
Credibility can be based

on followers or likes

Reliability /
of sources



WEBSITE AND MAILING
LIST

www.ruleoflaw.org.au

SAY HELLO
education@ruleoflaw.org.au

COURT AND LAW DAY
OUT EXPERIENCE
PROGRAMS

courtvisit@ruleoflaw.org.au

MEMBERSHIP OF THE
RULE OF LAW
INSTITUTE

https:.//ruleoflawaustralia.
com.au/about-
us/membership/




